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Characteristics of Survey Respondents



Survey respondents are…
• Adults that live in the City of Saginaw 

(zip codes: 48601, 48602, 48603, 48607, 
48609)

• Distributed across ages, but with fewer 
18-24 year olds

• Mostly identify as women (76%)
• Most grocery shop for their household 

(all but 3%)
• More from the west side (62%) than the 

east side of the river including 
downtown (38%)

• Mostly low income- up to 200% of the 
federal poverty level (77%)

• Over half receive Medicaid (51%) 
• Nearing half receive SNAP or food 

stamps (45%)
• More than half are in one or two-person 

households
• Most are food insecure (73%)
• Mostly White (48%), Black (35%) or 

Latino/a/x or Hispanic (10%)
• Total: 651 eligible respondents 
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Survey limitations…
• Convenience sample
• Ineligible “bots” taking the survey- several step process to remove but resulted in some 

“noise” in the survey



How would you describe your race/ethnicity?  
Respondents=648

4Percentages sum to greater than 100% because respondents could select more than one option.

2%

1%

35%

10%

1%

<1%

48%

3%

4%

1%

American Indian, Native American, or Alaska Native

Asian or Asian American

Black or African American

Latino/a/x or Hispanic

Middle Eastern or North African

Native Hawaiian or Pacific Islander

White

Multiracial or bi-racial

Prefer not to answer

Prefer to self-describe



3%

14%

19%

19%

22%

21%

1%

18-24

25-34

35-44

45-54

55-64

65+

Prefer not to answer

What is your current age? 
Respondents=647
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How would you describe your gender identity?  
Respondents=650

76%

20%

<1%

<1%

2%

2%

Woman

Man

Non-binary

Genderqueer

Self-describe or selected multiple genders

Prefer not to answer
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77%

3%

19%

1%

Me

Someone else

Shared

Prefer not to answer

In your household, who shops for groceries? 
Respondents=635
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62%

38%

West East

Side of the City Where Respondents Live (Determined by Zip Code)
Respondents=651. East zip codes including downtown=48601, 48607. 
West zip codes= 48602, 48603, 48609
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51%

45%

4%

Yes

No

Prefer not to answer

Do you or anyone in your household receive Medicaid benefits?
Respondents=651
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In the last month, have you or anyone from your household received SNAP, 
EBT, or food stamp benefits? 
Respondents=604

45%

51%

1%

3%

Yes

No

Don't know

Prefer not to answer
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28%

31%

17%

12%

7%

2%

1%

<1%

<1%

2%

1

2

3

4

5

6

7

8

More than 8

Prefer not to answer

How many people live in your household including you?
Respondents=651
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Federal Poverty Level (Up to 200% Is Considered Low Income)
Respondents=567

43%
35%

22%

<=100% >100% - 200% >200%

12



Food Insecurity of Respondents
Respondents=582

27%

73%

Not Food Insecure Food Insecure
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Priorities of Respondents



What do you think the City should do or help others do, to increase access to the foods you want 
and need? You can select up to three.
Respondents= 637

55%

30%

24%

22%

22%

21%

20%

19%

18%

17%

13%

Attract new grocery store to city

Support urban farms and locally-grown food

Better selection at existing stores

More food pantry locations

Make it easier to get groceries by bus

Lower cost grocery delivery

Expand the days or hours that food pantries are open

More chances to grow community gardens

Help people sign up for SNAP, EBT, or food stamps

Let people choose food at food pantries

Other

Attracting a New Grocery Store Was Selected the Most
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What do you think the City should do or help others do, to increase access to the foods 
you want and need? You can select up to three. Respondents= 637

55%

43%

30%

24%

22%

21%

19%

18%

13%

Attract new grocery store to city

Food pantries*

Support urban farms and locally-grown food

Better selection at existing stores

Make it easier to get groceries by bus

Lower cost grocery delivery

More chances to grow community gardens

Help people sign up for SNAP, EBT, or food stamps

Other

*Food pantries is a combined category that includes the percentage of respondents that selected “more food pantry locations”, “let people choose food at 
food pantries”, or “expand the days or hours that food pantries are open.”

A High Percentage of Respondents Selected at Least 
One of the Food Pantry Options
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Priorities Change Based on Level of Income
Top 3 Priorities by Level of Income

01

02

03

Food pantries* 
(56%)

Attract new grocery 
store (42%)

Lower cost grocery 
delivery (29%)

01

02

03

Attract new grocery 
store (60%)

Food pantries* 
(39%)

Support urban farms 
and locally grown 
food (35%)

01

02

03

Attract new 
grocery store (71%)

Make it easier to get 
groceries by bus (32%)

Support urban farms 
and locally grown food 
(32%)

Very Low Income Low Income Not Low Income
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Food pantries* 
(33%)
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What do you think the City should do or help others do, to increase access to the foods you 
want and need? You can select up to three. By level of poverty. Respondents=559

*Food pantries is a combined category that includes the percentage of respondents that selected “more food pantry locations”, “let people choose food at 
food pantries”, or “expand the days or hours that food pantries are open.”
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56%

42%

29%

27%

24%

21%

18%

17%

11%

39%

60%

17%

23%

35%

20%

19%

19%

11%

33%

71%

17%

19%

32%

12%

18%

32%

17%

Food pantries

Attract new grocery store to city

Lower cost grocery delivery

Better selection at existing stores

Support urban farms and locally-grown food

Help people sign up for SNAP, EBT, or food stamps

More chances to grow community gardens

Make it easier to get groceries by bus

Other

Very Low
Income

Low Income

Not Low
Income



Priorities change by race and ethnicity of 
respondents, but attracting a new grocery store is 

#1 for all race and ethnicity groups (for which there 
are adequate number of responses to report)
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What do you think the City should do or help others do, to increase access to the foods you 
want and need? You can select up to three. By select race and ethnicity. Respondents=574

68%

36%

28%

27%

22%

21%

17%

16%

10%

51%

39%

22%

30%

15%

21%

19%

33%

12%

49%

47%

32%

22%

23%

14%

21%

23%

14%

Attract new grocery store to city

Food pantries

Support urban farms and locally-grown food

Better selection at existing stores

Make it easier to get groceries by bus

Help people sign up for SNAP, EBT, or food stamps

More chances to grow community gardens

Lower cost grocery delivery

Other

African
American or
Black

Latino/a/x or
Hispanic

White, Non-
Hispanic
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*Food pantries is a combined category that includes the percentage of respondents that selected “more food pantry locations”, “let people 
choose food at food pantries”, or “expand the days or hours that food pantries are open.”



There is more support for attracting a new grocery store 
from respondents that live on the east side of the City. 

However, the most selected priorities are the same for 
the east and west side:
1. Attract a new grocery store
2. Food pantries
3. Support urban farms and locally-grown food
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50%

22%

23%

23%

46%

30%

19%

18%

13%

65%

26%

20%

18%

39%

29%

19%

18%

12%

Attract new grocery store to city

Better selection at existing stores

Make it easier to get groceries by bus

Lower cost grocery delivery

Food pantries

Support urban farms and locally-grown food

More chances to grow community gardens

Help people sign up for SNAP, EBT, or food stamps

Other

West

East

What do you think the City should do or help others do, to increase access to the foods you want and 
need? You can select up to three. By side of the City that the respondent lives. 
Respondents= 637

*Food pantries is a combined category that includes the percentage of respondents that selected “more food pantry locations”, “let people choose food at 
food pantries”, or “expand the days or hours that food pantries are open.” 22



Respondents that get groceries by bus are 
more likely to prioritize making it easier to get 

groceries from existing stores—by bus or 
through grocery delivery—than those that get 
groceries by car, truck, van, or other vehicle.
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What do you think the City should do or help others do, to increase access to the 
foods you want and need? You can select up to three. By primary means of 
transportation to get groceries. 
Respondents=501

59%

20%

18%

47%

37%

30%

Attract new grocery store to city

Make it easier to get groceries by bus

Lower cost grocery delivery

Car/truck/
van or
other
vehicle

Bus
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Which areas in the Saginaw Riverfront Business district would your household shop if 
there was a new grocery store? By side of the City that respondent lives. 
Respondents=608

Respondents Are More Likely to Shop at a New Store if it is 
Near Their Home
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79%

23%

42%

13%

8%

29%

71%

52%

46%

7%

West Side

East Side

Downtown

East Genesee Corridor

None of the above

Lives on west side

Lives on east side



Quality, cost, fresh produce, and shopping 
experience are most important when choosing 

where to get groceries.
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When choosing where your household gets groceries, how important are the 
following? Respondents: 578 to 625 depending on the item.

41%

57%

35%

7%

5%

36%

3%

23%

8%

23%

16%

21%

7%

5%

4%

4%

2%

18%

17%

20%

38%

35%

14%

26%

27%

21%

20%

17%

19%

22%

38%

39%

43%

66%

68%

74%

77%

0 10 20 30 40 50 60 70 80 90 100

Has organic food

On bus route

Delivery or pick-up options

Has non-food items

Close to home

Accept SNAP, EBT, or food stamps

Shopping experience such as safety and customer service

Has fresh produce

Cost of Food

Has quality food

Not important A little important Important Very Important
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Accepting SNAP or food stamps and being 
close to home are also important for respondents 

with low-incomes when choosing where to 
get groceries.
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When choosing where your household gets groceries, how important are the following? 
Average ratings by poverty level. (1-not important to 4-very important)
Respondents: 509 to 549 depending on the item.

3.8

3.4

3.3

2.2

3.6

2.1

2.4

3.0

3.7

3.5

3.7

2.3

3.0

1.9

3.6

2.1

2.2

3.1

3.8

3.6

3.4

1.7

2.9

1.6

3.6

2.2

2.2

3.0

3.8

3.5

Cost of food

Accept SNAP, EBT, or food stamps

Close to home

On bus route

Has fresh produce

Has organic food

Delivery or pick-up options

Has non-food items (like paper towels)

Has quality food

Shopping experience such as safety and customer service

Very low income

Low income

Not low income
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Shopping Behaviors and Habits of 
Respondents



In the past month has your household gotten groceries from any of the following locations? 
Respondents= 636

Almost All Respondents Get Groceries at Grocery Stores 
or Superstores

31

98%

48%

41%

28%

28%

21%

4%

Grocery store or superstore, e.g., Save A Lot, Meijer

Specialty store such as meat markets or ethnic grocery
stores

Dollar store or Dollar Tree

Food pantry, food bank, church or other place that helps
with free food

Farmers market

Corner store, convenience store, or gas station

Other



Respondents with low-incomes and those that 
get groceries by bus are more likely to get 

groceries from dollar stores, corner stores or 
gas stations, or food pantries.
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In the past month has your household gotten groceries from any of the following 
locations? By respondent level of income. Respondents=558

97%

51%

45%

42%

32%

22%

6%

99%

41%

24%

52%

15%

30%

2%

97%

24%

11%

56%

15%

34%

4%

Grocery store or superstore such as Save A Lot, Meijer, etc.

Dollar store or Dollar Tree

Food pantry, food bank, church or other place that helps
with free food

Specialty store such as meat markets or ethnic grocery
stores

Corner store, convenience store, or gas station

Farmers market

Other

Very Low
Income

Low Income

Not Low
Income
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In the past month has your household gotten groceries from any of the following 
locations? By primary means of transportation to get groceries. 
Respondents=501

34

98%

34%

27%

50%

16%

21%

4%

96%

63%

32%

44%

39%

39%

6%

Grocery store or superstore such as Save A Lot, Meijer, etc.

Dollar store or Dollar Tree

Farmers market

Specialty store such as meat markets or ethnic grocery stores

Corner store, convenience store, or gas station

Food pantry, food bank, church or other place that helps with
free food

Other

Car/truck/van or
other vehicle

Bus



Respondents that live on the east side are also 
more likely to get groceries from dollar stores 

or food pantries.
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98%

53%

37%

30%

25%

21%

5%

97%

39%

48%

24%

34%

21%

2%

Grocery store or superstore such as Save A Lot, Meijer, etc.

Specialty store such as meat markets or ethnic grocery stores

Dollar store or Dollar Tree

Farmers market

Food pantry, food bank, church or other place that helps with
free food

Corner store, convenience store, or gas station

Other

West

East

In the past month has your household gotten groceries from any of the following 
locations? By side of the City that respondent lives. 
Respondents=636
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Most Respondents Shop at Kroger
In the past month, has your household gotten groceries from any the following 
grocery stores? 
Respondents=619

37

40%

10%

23%

55%

70%

67%

38%

<1%

Save A Lot on Michigan Ave. in Saginaw

Save A Lot in Saginaw Township (either location)

Great Giant on Sheridan Ave.

Meijer

Kroger

Walmart

Aldi

None of the above



90%

12%

2%

20%

10%

A car, truck, van or other vehicle

Public transportation (bus)

Taxis or ride share services

Rely on friends, coworkers, or other
relatives for transportation

Biking or Walking

What are the primary means of transportation for you and other members of 
your household to get groceries? 
Respondents=614

Most Respondents Use a Car, Truck, Van or Other Vehicle 
to Get Groceries
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Respondents that have very low incomes are 
more likely to rely on others for transportation, 

take the bus, or bike or walk to get groceries.
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78%

35%

19%

16%

2%

97%

14%

6%

4%

2%

95%

7%

8%

7%

A car, truck, van or other vehicle

Rely on friends, coworkers, or other relatives for transportation

Public transportation (bus)

Biking or Walking

Taxis or ride share services

Very Low Income

Low Income

Not Low Income

What are the primary means of transportation for you and other members of 
your household to get groceries? By level of income. 
Respondents=542
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How much time does it usually take to travel to the store where your household gets 
most of your groceries? Do not count the time it takes to shop or get home. 
Respondents= 444

42%
50%

8%

Less than 10 minutes 10 to 20 minutes More than 20 minutes

*Analysis does not include people that responded “Don’t Know.”
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Challenges of Respondents



Please select the top challenges you have with getting the food that you 
want and need. Select up to two. Respondents=608

78%

42%

13%

12%

6%

9%

Cost of food

Selection at stores near me

Transportation

Time it takes to get to store

Other

I don't have challenges with getting food

Cost of Food Followed by Selection at Stores Are Top 
Challenges

43



Please select the top challenges you have with getting the food that you 
want and need. You can select up to two. 
Respondents=608

Selection at Stores Nearby Is More of a Challenge for the 
East Side Than the West Side

44

77%

32%

13%

10%

6%

12%

80%

58%

14%

15%

6%

4%

Cost of food

Selection at stores near me

Transportation

Time it takes to get to store

Other

I don't have challenges with getting food

West

East



Please select the top challenges you have with getting the food that you 
want and need. You can select up to two. 
Respondents=493

78%

43%

1%

12%

6%

11%

69%

41%

50%

17%

3%

3%

Cost of food

Selection at stores near me

Transportation

Time it takes to get to store

Other

I don't have challenges with getting food

Car/truck/van or other vehicle

Bus

Transportation Is #2 Challenge for Bus Riders
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Seafood or fish, meats, and fresh produce are 
the hardest for respondents to get.
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How easy is it for you to get the following kinds of food…
Respondents=602 to 607 depending on the item.

19%

14%

14%

15%

10%

7%

6%

6%

7%

18%

25%

23%

22%

20%

16%

15%

12%

17%

31%

38%

38%

37%

41%

45%

45%

44%

44%

19%

23%

23%

24%

27%

29%

30%

30%

30%

13%

2%

3%

3%

5%

7%

2%

0 10 20 30 40 50 60 70 80 90 100

Seafood or fish

Fresh Vegetables

Fresh Fruit

Meats

Bakery products (such as bread)

Dairy products (such as milk and yogurt)

Cereals

Beans

Eggs

Not Easy A little easy Easy Very easy N/A
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All food categories are harder to get for 
respondents that have lower incomes or that 

take the bus.
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How easy is it for you to get the following kinds of food (by primary means 
of transportation to get groceries)…
Average rating from 1 (not easy) to 4 (very easy). Respondents=430 to 488 depending on the item.

3.1

3.1

3.1

3.1

3.0

2.9

2.9

2.8

2.7

2.9

2.8

2.7

2.8

2.6

2.2

2.3

2.4

2.2

Beans

Cereals

Eggs

Dairy products (such as milk and yogurt)

Bakery products (such as bread)

Fresh fruit

Fresh vegetables

Meats

Seafood or fish

Car/truck/van
or other
vehicle
Bus
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How easy is it for you to get the following kinds of food (by level of income)…
Average rating from 1 (not easy) to 4 (very easy). 
Respondents=466 to 533 depending on item.

50

2.5

2.5

2.5

2.3

2.8

2.9

2.9

2.9

2.7

2.7

2.7

2.6

2.6

3.1

3.1

3.0

3.1

2.9

3.1

3.1

3.1

2.9

3.3

3.3

3.3

3.3

3.1

Fresh fruit

Fresh vegetables

Meats

Seafood or fish

Eggs

Beans

Dairy products (such as milk and yogurt)

Cereals

Bakery products (such as bread)

Very Low Income

Low Income

Not Low Income



All food categories are harder to get for 
respondents that have lower incomes or that 

take the bus.
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How easy is it for you to get the following kinds of food where a respondent lives
Average rating from 1 (not easy) to 4 (very easy). 
Respondents=527 to 602 depending on the item.

52

2.8

2.8

2.8

2.7

3.1

3.2

3.1

3.1

3.0

2.5

2.5

2.5

2.4

2.8

2.9

2.8

2.9

2.7

Fresh fruit

Fresh vegetables

Meats

Seafood or fish

Eggs

Beans

Dairy products (such as milk and yogurt)

Cereals

Bakery products (such as bread)

lives on the west side

lives on the east side



Food Club Feedback



How interested are you in shopping at the Food Club? 
Respondents=465 (Only includes respondents that indicated they have an income that may 
be eligible for the Food Club)

51%

40%

6%
2%

Very interested Somewhat interested Not interested Prefer not to answer

Respondents With Lower Incomes Are Interested in 
Shopping at the Food Club
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56%

49%

40%

40%

36%

5%

Daytime hours (10am - 5pm)

Weekends (Saturday and Sunday)

Evening hours (5pm - 7pm)

During the week (Monday - Friday)

Early morning (before 10am)

Other

What days and times would you most want to shop at the Food Club? 
Respondents=466 (Only includes respondents that indicated they have an income that may 
be eligible for the Food Club.)
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How important is it that the Food Club does the following...
Average rating from 1 (not important) to 4 (very important)
Respondents=457 to 464 depending on the item.

3.47

3.41

3.22

3.18

3.16

3.09

2.95

2.37

Keeps membership information private

Offers non-food items, such as toilet paper, soap, and
shampoo

Hire employees who are City of Saginaw residents

Offers local food from local farmers and community
gardens

Includes City residents in planning and running the food
club

Asks for shopper feedback

Offers volunteer opportunities

Offers cooking demonstrations

Only includes respondents that indicated they have an income that may be eligible for the Food Club.
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Which non-food items would you most like to see at the Food Club? You can 
select up to three. Respondents= 464
Only includes respondents that indicated they have an income that may be eligible for the Food Club. 

78%

74%

66%

27%

24%

24%

20%

14%

2%

Paper products such as toilet paper and paper towels

Hygiene products such as soap, shampoo, deodorant,…

Household cleaning products and detergents

Animal foods and products

Menstrual products

Medicine or pharmacy products

Baby diapers

Kitchen equipment such as pots and pans

Other
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THANK YOU! 517-485-4477
publicpolicy.com
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